
Allow me to 
re-introduce 
myself. 
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Hello!
My name is Chandler Johnson. I am a versatile 
media cultivator. I love being creative and 
designing new things with people. From text to 
audio to visuals to web, my creations explore 
all parts of the social condition. I’m fascinated 
with how the world works and I want to produce 
products that enhance our way of life. I’m also 
a communication instructor, co-founder of the 
nonprofit Loudspeaker, founder of Pick Progress, 
and do freelance work for a variety of clients.

When I’m not designing I’m probably tinkering with 
the latest tech gadget, cooking, watching a classic 
movie or playing a pickup game of football.

The following is my startup brief. 

*  I was born in Missouri and raised in Kansas. 
Thus, my moniker is Kalimizzou.
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But wait,
There’s more...

See all the 
skills online!
Also, featured on Kalimizzou are 
my skills in... Adobe (After Effects, 
Audition, Illustrator, InDesign, 
Photoshop, XD & Premiere), JIRA 
and Agile, Branding and Color 
Theory, Final Cut Pro, iWork  
(Keynote, Numbers, & Pages), 
Layout / Conversion Optimization,  
Microsoft (Excel, Powerpoint, & 
Word), Print Design, Typography, 
Photography, Videography, Google 
Analytics, Web (HTML, CSS, PHP, 
SEO), UI/UX design, Wordpress, 
Sitecore, Drupal, Squarespace, 
AutoCAD, 3D Print Modeling 
(TinkerCad) 

You can view more designs, 
photos, and videos on 
kalimizzou.com.
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Who’s kalimizzou?
In the blockbuster film Inception, Leonardo 
DiCaprio’s character, Cobb, compares ideas 
to a virus. Resilient. Highly contagious. “Once 
an idea has taken hold of the brain, it’s almost 
impossible to eradicate,” Cobb says. Good 
ideas are important to remember... They are 
important to develop. Kalimizzou is a creative 
lab that aims to bring ingenuity and inspiration 
to ideas. Everyone has ideas to make their 
world a better place. We utilize our abilities to 
help turn your ideas into a reality. Our abilities 
encompass graphics and identity, products and 
packaging, websites and digital experiences, 
advertising and communications.
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Keep your distance, my love

AL
LI

AN
C

E 
OF

 FO
REST FIRE CO

M
PAC

TS

FROM THE UNITED STATES TO CANADA 



5

Why kalimizzou?
Kalimizzou originated in Kansas City, 
right on the borderline of Kansas and 
Missouri. We’re a combination of the 
“Show Me State” flare with an “Ad 
Astra” drive and we utilize this spirit 
when solving problems. We believe 
that great innovation is where science 
meets art. In other words, we like to 
solve problems with our analytical 
mind, while ensuring the final product 
is wrapped in packaging that feel like 
Christmas. This connection of science 
and art may feel like wearing 3D glasses, but 
once combined, they invite new opportunities 
and new perspectives.
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We want everything we create to feel like 
“controlled chaos.” What do we mean? First, 

we want to  develop products that solve 
a problem. Design must have a purpose 

and we begin all of our projects by 
understanding the constraints to the 

goal. Then, we work within those 
boundaries to make a functional 

product. Lastly, we inject flavor and 
flare to the product to help bolster 

the experience. A touch of chaos 
stimulates an emotional response. 
While we always want a product to 

perform well, we also want to create 
an unforgettable experience. Like we 

said... Control with a little bit of chaos.  
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The relationship between art and science.
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Where do we start?
S olid systems allow for people 
to focus more on accomplishing 
outcomes than what stage they 
should be at. It also provides 
transparency and helps enhance 
communication. We believe to make 
a great product, you first need a 
solid structure. For Kalimizzou, 
a solid structure begins with 
developing a great creative process. 
For any project, we follow seven 
steps to solve your idea.

Kick Off Research

Requirements

Ideation

Prototyping

Delivery

Analysis
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When we start a project with you, 
all we ask for is a little respect... 
Just a little bit. Collaboration is 

not a one-sided enterprise. Every 
member needs to have “skin in the 

game” for the creative process to 
be successful. We are not dream 
makers, we are reality creators. 

We can help consult and foster you 
idea, but we cannot read minds. 
So, be prepared to describe and 

formalize your ideas. Be prepared 
to have materials we may need to 

make your ideas a reality. We want 
to minimize any barriers to create a 

harmonize creative collaboration, but 
we cannot do it without you. 

There are 22 elements that factor into a world class marketing 
center. Our goal is to produce content produce the best content 
that fits into marketing and creative excellence.
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When do we start?
No matter how you got to this point, 
you’re here now and this is just a 
check point. Kalimizzou is all about 
moving forward and we want to 
help move on to the next goal. Good 
ideas are terrible things to waste. If 
you have a groundbreaking idea, it’s 
important to work with individuals 
that will expand its potential. Our 
mission is to do everything possible 
to build creations that make a 
positive impact in our world. So, the 
next thing for you to decide is are 
you in or are you out?
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How to contact me...  Can’t wait to chat!  

Chandler Johnson
w w w. ka l i m i z z o u . co m
Instagram & Twitter : @Kalimizzou

chandler@kalimizzou.com 
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